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Abstract 

 

Coronavirus is especial type of virus called “Novel Coronavirus” that affects the health of the 

whole world very badly especially European counties.There are many prohibitions on social event 

and travel during the epidemic in March 2020, including "ghar par rahe satrak rahe surkshit 

rahe" total shutdown, etc. Without according to COVID-19 guidelines, no one is secure in the 

world at this point, hence these limits are highly beneficial for citizen safety and health. However, 

these limitations had a severe impact on the whole global industrial sector. According to a poll, 

Covid-19 has an impact on 82 percent of businesses, whether they are small or large. Due to not 

repaying bank installments and other day-to-day expenses of the retailers, every retailer in the 

globe shut down during the epidemic, and many galleries are now permanently shuttered. During 

COVID-19, it is unclear what will happen to vendors and other small companies. Due to future 

uncertainty, the demand curve is sloping downward. People are reluctant to spend money on 

useless items, which results in financial difficulties for educated young. Every customer makes 

extremely savvy purchases of necessities. Only groceries, medical supplies, medications, hand 

sanitizer, and masks are selling quickly. Business for hand sanitizers and face masks increased by 

50 percent of total during and after the outbreak. Hospital revenue can climb by three to four times 

above typical days. The net worth of "Amazon," "Tesla," "Adani group," "jio," and "Serum" 

pharmaceutical enterprises significantly climbed both during and after the epidemic. The path to 

healing and reformation is still being travelled. As they continue to deal with the effects of the 

COVID-19 epidemic, today's CEOs must traverse massive, conflicting issues and new seas. To 

survive the pandemic harder, several companies have already started to take "no remorse" 

activities. With an attitude of reinvention, these executives are tackling the problem by speeding 

technological change, introducing rapid operations, and creating flexible cost structures. However, 

the situation has shifted recently, with the corona outbreak still reaching its apex in certain markets 

and recovering in others. The paper's objective is to outline the negative and positive implications 

of the Covid-19 epidemic on company operations and educated young. 
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Introduction 

 

The Coronavirus has a negative impact on 

daily life and is slowing down world trade. 

Thousands of people have been impacted by 

this pandemic, who are either sick or are 

dying as a result of the disease's spread. The 

most typical signs of this viral illness include 

a temperature, cold, cough, and discomfort in 

the bones, and difficulty breathing, which can 

progress to pneumonia. There are currently 

no vaccines for this condition because it is a 

new viral illness that affects people for the 

first time. As we know our economy is 

mainly depending upon three sectors mainly 

agriculture sector manufacture sector, and 

third is the service sector. No doubt 

agriculture sector i.e. primary sector of the 

economy and all other sectors of the economy 

are depend upon agriculture sector either 

directly or indirectly. But manufacture sector 

is backbone of the economy more than 60% 

of GDP contributed by manufacture sector. 

During Covid-19 pandemic the industries 

have to shut down for long time and 

production process stop other businesses like 

whole sale retail are badly affected by Covid-

19.At the end of February and start of March 

the fear of Covid-19 is very much to spread. 

Novel coronavirus hit every sector of the 

economy very badly and this leads heavy 

financial clutches. Shops, store, shopping 

malls, small vendors every business has to 

suffer, and even daily wage earner had to lose 

their livelihood and to return back their home 

town. The condition of wage earner, vendors, 

small shopkeeper is very much miserable. 

Several helping hand came forward to help 

them like Mr. Rattan Tata, Mukesh Ambani, 

Sonu Sood the “film star” who help the 

Bombay based wage earner and other small 

vender financially and bus service to reach 

their home. No one can tell at that time 

clearly when the vaccine will come and 

everything would be normal like earlier. 

During this pandemic every person had to 

lose something but educated youth either had 

to lose their job or their salary partially or 

wholly.Since the coronavirus epidemic, dow

nward market swings, medical issues, and m

andatedrestrictions have pushed several com

panies to leave their doors.Maintaining cont

act tracing and  

Interacting 

with your staff and customers on a regular b

asis helps to preserve that crucial trust factor

.You can use social networking sites, blogs, 

and webinars to spread your message.The wi

despread Covid19 pandemic has permanentl

y altered our experiences as consumers, wor

kers, residents, and beings, as well as our att

itudes and beliefs. The crisis is substantially 

altering how and what customers buy, as wel

l as hastening massive structural changes in i

ndustries such as consumer products. Compa

nies will need to evaluate the influence of th

ese transformations on the way we produce, 

convey,develop, and execute the experiences

 that customers need and want once the acut

e threat of the virus has passed. 

Organizations can speed the shift to digital c

ommerce by expanding existing offers and i

ntroducing new lines of service, such as retai

lers mobilising to give "contactless" delivery

 and limit pick-

up services for consumers, thanks to these gr

owing new habits. Leaders have to respond 

rapidly in the face of the COVID-19 crisis to 

maximize their firm's persistence for risk on 

the financial performance while assessing 

prospects for growth after the slump. Present 

and future sustainability are dependent on 

quick C-suite action, both near-term 

stabilization initiatives and strategic steps 

that will pave the way for new futures for 

businesses and industries. 

Urgent action is required not just to resolve 

short-term cash flow issues, but rather to 

address costs and profitability issues, as well 

as to raise funds to engage in new 

possibilities, such as Merger and acquisition 

Many Corporate leaders are dealing with 
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declining sales and revenue, as well as rising 

costs. Adaptive solutions may necessitate 

investments in critical technologies, 

processes, and people. Availability has 

become a matter of life and death for some. 

The COVID-19 crisis has had a significant 

impact on all industries, with varied degrees 

of difficulty. Others may struggle to readjust 

to a continuously shifting "normal," while 

some will have stronger defenses. 

Consumption demand patterns are altering, 

global supply chains supply chains are 

broken and under strain, and the COVID-19 

crisis is affecting different countries, 

businesses, and governments in different 

ways. Companies must constantly adjust to 

changing and unpredictably changing market 

conditions. We offer industry-specific 

recommendations on what management 

should be doing now and in the future, based 

on daily talks with our clients. 

Effect of covid-19 on Technology and 

employment 

During this pandemic digitization has unlock 

new opportunities like:1.Online classes on 

Zoom and Google meet, Clarivit are well  

known app to take online classes during 

lockdown but using these app teachers are 

paid half salary during lockdown .Some 

universities and colleges has paid 20% 

salaries to their employees. This is the 

situation of underemployment. Here the 

question is arising how can a employee 

survive with very low income. Same thing is 

done with telecom companies that are 

charging full fledge plan from their 

customers but paying half of the salary to 

their employees and store owners. Jio 

company has done the same with their store 

owner they have given half rent to their store 

owner which was against the agreement some 

owner had to shutter down and company had 

make new agreements with other store owner 

at half price than earlier which is quite 

ridiculous whereas company’s profit are 

increased during lockdown due market leader 

and more usage of internet. 

 

Sources:- graphs on telecom sector in covid-19(BSNL data) 
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Effect of Covid-19 on textile Industry 

With a big raw resources and textile 

industrial base, India's garment industry is 

one of the world’s largest. In addition to other 

significant industries, our economy is heavily 

reliant on textile manufacture and commerce. 

Textile and garment exports make for nearly 

a quarter of all export earnings. The textiles 

and garment industry accounts for roughly 

14% of industrial output and 3% of the 

country's GDP. The textile industry 

contributes approximately 8% of total excise 

tax collection. The fabric industry generates 

so much jobs that it accounts for as much as 

21% of overall employment in the economy. 

The garment manufacturing industry directly 

employs almost 35 million people. It has 

been estimated that around 10million peoples 

are become jobless during lockdown without 

any government financial help. Most of the 

peoples who have lost their job during 

pandemic don’t have any bank balance they 

are hand to mouth peoples. This huge loss of 

job had broken the supply chain of designer 

and fashion world. Around half of small 

businesses have stated that they'll never be 

able to open their doors. "Shutting down poor 

and small firms would have a far larger 

influence since the number of workers 

leaving would be significantly higher," RAI 

Chief Executive Officer Kumar Rajagopalan 

said. It would have a multiplier effect, 

affecting the entire allied industry. 
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E-Commerce business and 

unemployment 

Online shopping is a modern and easy 

method to shop. Consumers are increasingly 

drawn to shopping applications such as 

Amazon, Tata-Cliq, Myntra, A-JIO, Meesho, 

Flipcart and many more. Reasons why people 

choose to shop online: Buyers now have 

more different products available at cheap 

and best quality easy exchange. Furthermore, 

individuals have the freedom to shop 

anywhere at and in any location. Time and 

money are saved. As more people employ 

this new method, but with with the launch of 

these shopping app local market sales goes 

down very drastically. IN Covid-19 period 

people started to practice online shopping 

and local market has to bear heavy loss of 

their customers. Theater owners become 

unemployed and OTT platforms like Netflix, 

Hot star, amazon, shoots up during Covid-19 

period because people can’t go outside for 

entrainment during pandemic. Before Covid-

19 Netflix never ever think about their grand 

success. 

Effect of Covid-19 on educated youth 

Educated youth were already sensitive in the 

employees prior to the COVID-19 crisis, 

according to a recent International Labor 

Organization (2020) report on the impact of 

the crisis; the recent advent of huge job losses 

and growing economic insecurity of work is 

to have horribly brutal impacts on young 

people around the world. The COVID-19 

global recession, which has resulted in 

massive rises in unemployment (and worker 

competition), as well as the likely growth of 

digital, may lead to a significant 

displacement of young employees from the 

labor market for a long time. Scientists 

should design an agenda concentrating on 

two important components: the first is a 

participatory manner of understanding 

teenage experience, and the second is the 

development of evidence base note that can 

be derived from this research. Educated 

youth who are unemployed should be 

engaged at every stage of the research 

process to develop their capacities, 

knowledge, and agency, as well as to insure 

that the study is based on their actual 

experiences. Individual counseling 

procedures as well as systemic remedies 

based on studies of the societies in which 

educated person are participating may be 

devised as a result of these research efforts 

(for example, families and couples and not 

only individuals). Furthermore, more 

research is needed to learn more about the 

mechanism of social involvement and critical 

awareness path, which can help educated 
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youths in their outreach programs and serve 

as a shield in their professional growth. 

Conclusion 

From this paper we have concluded that there 

are different businesses in the economy and 

on each business and sector Covid-19 

pandemic had leave different effect. But 

educated youth is very much humiliated 

during this period, with little bit awareness 

and active participation in government 

programs a youth can overcome from this 

crises. The advice in our essay that research 

initiatives be built from the lived experiences 

of those who are currently unemployed is a 

recurrent thread. As we've seen, their views 

may differ from those of other people who 

have been unemployed for long periods of 

time, arguing strongly for experience-based, 

participatory research. We also believe that 

rigorous quantitative approaches should be 

used to gain a deeper understanding of the 

effect of unemployment throughout this time 

period, as well as to create and evaluate 

remedies. Furthermore, we would like to 

propose that our community's collaborative 

scholarly efforts incorporate incentives and 

outcomes that benefit unemployed people. 

To run online business is not an easy task 

during the corona outbreak when everyone 

was afraid of virus infection, loss of job and 

loss of business. With the government 

intervention each business can be established 

again but help provided by government to 

most affected business textile industry is like 

”Cumin in Camel mouth”. 
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